WEL & I

Little Bits of Magic
to Make your Jewelry Brand Shine!

11 always quote a slightly longer delivery fime - not fo stall, b fo delight. Promise less
delver more. Thersrothing beter than o customer saying ‘Wow, fared aleach!
Sales double, just

and connection. People buy Ifestyle

5 Add @ handwritten 'thank you' card - A beautifully printed 6p postoard fums info repeat
customers and ghwing reviews. Everyone loves knowing the maker's sfory. | use Cava fo
ereate mine

4 Show your y ing in your product photos - Dor't hide it - ety jewellery
box shots boostconversions like erazy.

5 Name aproductwith meaning, not materials - Siver Disc Necklace” isforgetiable. The

Warderer Pendant gets shared. mng\nge';e”'

ing il ap jar ritud - save every litle stefing siver offeut, ard by the end

of the year youive furded a v esterd away, or two. Genius!

7. Offer gift wrapping - Jewellery is often a gif o why not offer fo wrap - you can cam a ltfle
8 Tuck alitle story card i y - maybe what ora
line e 1 Ty ot e fed comnented foyour

e before theve even wornit

s

hand, onmodel, next fo coir).
\gpersondlity - Your weird quirks cat

m Sl shops can outshine big brands by sh
photos, messy bench- thaf's your secret weapor!

1L you offer persondlisation - inifials, names, or engraving - show every single lefier of the
font in one image (Create in Canval) I prevents unhappy surprises whena customer sees
their chosen lefter for the first fime. Clear expectations make happy buy

12 Addestimated fo your dispatch fime frame - that one word fums a promise info @ cushion
when par s fake the cene route

3 lude a a polishcloth,and
leat refum ferms. Most Tl arent folt - theyre et unpolihed siher. (fonly
pecp\ec\eoned theirjewelery as often s their shoes!)

. i you're amaker, ine - Add a friendly line in
Yo epls ko, Even iese ol by b -k youfor outpaene, 1l b worth e
it A lffle honesty and warmth furn impatience info appreciafion.

www.jewelandi.blog



